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. 1. - “This Act may be c1ted as the Seychelles Tounsm
Board (Amendment) Act, 201 9 :
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'SEYCHELLES TOURISM BOARD (AMENDMENT)
-  ACTL2009
(Act.i of 2019)
.« . DannyFaure. . -
- President
ZIstJune 2019 i
‘ AN ACT to amend the Seychelles Tonrism Board Act (Cap
223). o ‘ '
ENACTED bythePresideni éndtheNaﬁonalAsse'mb:y '
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Amendment
of Cap 223

*

2. The Séychelles Tourism Board Act is hereby '

emended by repealing sectlon 5 and substltutmg therefor the
follomngsectxon— ; SRR -' _— ‘L : B

' . ' - -
o e

“5 The functlons of thc STB shall be-—- '

X , (a) to market “and promote locally, .
-+ . regionally and mternatxonal[y o
ISR R Seychellesasatounstdesnnatlon,
- () 1o deveIOp, nnplement and coordmate a
" national tourism marketing strategy that
' promotes allvarious niches;

o (&) to prov1de leadershlp and offer strategu:

- . direction toboth the government andthe = -

. private sector. on matters -regarding
- tounsmand destmatlonmarketmg, L

o L (@ to carry out market research mto localzf' o
CoE and _global travel trends, identify

-"tourism market needs and demgn and

L ‘, eﬁ'ectwepromononofthe destmatlon, ,

PN . -

©(e) to prowde Tocal and global tourist

, mformatlonserwces -

.1nternat10nally to address issues

* | -..; . ..concerning the image of the destmatxon '

-and -

() to ad\nse the govemment onanymatters .

o ‘relatmg to tourism marketmg »

implement marketing strategies for thé . |

(D “to estabhsh ‘and carry out pﬁbhc.
relations activities locally and-

)
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1 certlfy that this is a correct copy of the Blll which was passed‘

by the National Assembly on 14th May,2019
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Mrs Tamalsaac o ‘
i Deputy Clerk to the Natlonal Assembly
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