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In accordance with the international agenda, agriculture 
ministers of member countries during Turkey’s G20 Presidency 
in 2015, emphasized that food systems should become 
more sustainable and productive in economic, social and 
environmental terms, and concomitantly agreed upon the 
need to reduce food loss and waste while pressures on natural 
resources, biodiversity and climate change increase. 

As a result of Turkey’s endeavours, the “Technical Platform 
on the Measurement and Reduction of Food Loss and Waste” 
was established under the aegis of the Food and Agriculture 
Organization of the United Nations (FAO), headquartered in 
Rome. 

In 2017, the Ninth Meeting of the Standing Committee for 
Economic and Commercial Cooperation of the Organization of 
the Islamic Cooperation (COMCEC) Agriculture Working Group 
was held in Ankara on the theme of “Reducing Food Waste in the 
Organization of Islamic Cooperation (OIC) Member Countries”. 
Representatives of Member States shared their experiences 
and the major causes of and measures needed to address food 
waste. In addition, efforts have continued to increase public 
awareness of the need to reduce food loss and waste, and to 
strengthen human resources and institutional capacity through 

the “Reduction on Food Loss and Waste in the OIC Countries” 
project. 

At the national level, a key initiative in Turkey regarding food 
loss and waste is the “Bread Waste Prevention Campaign”, 
launched in 2013, with preliminary work dating back to 2008. 
The campaign aims to increase public awareness about food 
waste, prevent waste along the supply chain, and promote 
the consumption of whole wheat bread due to its quality, 
nutritional properties and role in preventing obesity. In order 
to observe the impact of the campaign’s efforts on society and 
monitor waste trends, a measurement survey was conducted 
at the end of 2013, which found a 18 percent reduction in bread 
waste with an annual saving of approximately TRY 300 million. 
The consumption habits of Turkish people have also changed 
as a result of the campaign, with people purchasing bread in 
compliance with the recommendations, resulting in savings 
of TRY 2.5 billion. As a result of the one-year campaign, these 
annual savings contributed TRY 7.8 million per day and TRY 
2.8 billion per year to the national economy, respectively. Due 
to its success, FAO recognized the “Bread Waste Prevention 
Campaign” as a good practice contributing to actions on 
preventing waste in the world. 
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