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Order No. 16/2010/L-CTN of
November 30, 20106, on the
promulgation of law

THE PRESIDENT OF THE SOCTALIST
REPUBLIC OF VIETNAM

Pursiant to Articles 103 and 106 of the
1992 Constitution of the Socialist Republic
of Vietnam, which was amended aid
supplemenied nnder Resolhuwion No. 51/
2000/Q0110 of December 25, 2001, of the

X" National Assembly, the 1007 session:

Pursuamt to Article 91 of the Law on

Organization of the National Assembiyv;
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Prursuant to Article 57 of the Law on

Pronuwdgarion of Legal Documents,

PROMULGATES:

the Law on Protection of Consumer
Rights,

which was passed on November 17, 2010,
by the X" National Assembly of the
Socialist Republic of Vietnam at its 8"

SCSSI0N.

President of
the Socialisi Republic of Vietnam

NGUYEN MINH TRIET

Law on Protection of Consumer
Rights
(No. 59/2010/0H12)

Pursnant to the 1992 Constimtion of the
Socialist Republic of Vietnam, which was

anmiended  und  supplemented  under

Resolution No. S12001/0HI0.;

The National AssembIv promulgates the

Lenw on Protection of Consuiner Rights.

Chapter|
GENERAL PROVISIONS

Article 1. Scope of regulation

This Law provides the rights and
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obligutions ol consumers: responstbilities of
goods and service traders towurd consunicrs:
responsibilitics of social orgamzations for
consumer right protection; settlement of
disputes between consumers and goods and
service traders; and state management

responsibilities for consumer right protection.

Article 2. Subjects of application

This Law applics to consumers: goods and
service traders: agencies, organizations and
individuals involved in the protection of

consumer rights in the territory of Vietnam.
Article 3. Interpretation of terms

In this Law. the terms below arc construed
as follows:

L. Consioner means the huver oy user of o
goods or service for consumption or day-to-
day activities of a person, a houschold or an
organization.

2. Goods or service trader means an
OTgunization o7 4 Person carrying out one
step or some or all steps of an investment
process, from production ta sale of goods
or service provision on the murket. for
profit, including:

a/ Traders defined under the Commercial
Law;

b/ Persons engaved in independent and
regular commercial uctivities which are not

subject to business registration.

3. Defecrive goaods means a goods which

is unsafe to consumers and likely harms the
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life. health or property of consumers even in
case such goods is manufactured according
to current stundards or tecchmeal regulations
but its defects have not been deteeted at the
time 1t1s supplied to consumers. including:

a/ Mass-produced goods with defects
arising fraom theie techmical desion:

b/ Individual goods with deteets arising
during production, processing, transportution
or storiage;

¢/ Likely unsafe goods without adequate
instructions and warning o consumers.

4. Harassment of « consunter means an
act ol directly or indirectly contacting a
consumer o muroduce a goods, service or
coods or service truder or soliciting contract
conclusion aguinst the consumer’s will,
obstructing and affceting the normal work or

day-to-day activities of the consumer.

3. Maodel conrracr mcans a Conract
preparcd hy a goods or service trader for

transactions with constiniers.

6. General transaction conditions means
regulations and rules on goods sule orservice
provision announced by a4 goods or service

trader for application o consumers.

7. Mediarion means the settlement of 4
dispute between a consumier and 2 goods or
service trader through a third party.

Article 4. Principles of consumer night
protection

I Consumer right protection is the joint

responsibility of the State and the whole
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society.

2. Consumer rights are respected und
protected under law,

3. Consumer rights must be protected
promptly, fairly, transparently and lawfully.

4. Cansumer right protection activities
must not infringe upon the State’s interests
and legitimate rights and mterests of goods
and service traders and other organtzations

und persans.

Article 5. State policies on consumer right
protection

1. To create fuvorable conditions for
organizations and individuals to proactively
participate in consumer right protection.

2. To encourage organizations and
individuals to apply and develop advunced
technologies to manufacture und provide sufe
and quality goods and services.

3. Taregularly and comprehensively take
measures to manage and control goods and

service traders in faw observance.

4. To ralse all resources La mcrease
investment in physical foundutions and
humun resource development for agencies
and organizations engaged in consumer right
protection: to regularly and increasingty
counsel and assist consumers and disseminate
and guide knowledge for them.,

5. To enhance temational imtegration and
expand international cooperation and sharing

of informuation and management expericnce

!

m consumer right protection.

Article 6. Protection of consumer

mformation

1. A consumer may have his/her
information kept secure and confidential
when making transactions and using goods
or services except upon request by a

competent state agency.

2. When collecting, using und trunsferring
information about consumers. & goods or
service trader shall:

& Clearty and publicly notify consumers
in udvance of the purposes of cotlection and

usc of their information;

b/ Obtain consumers’ consent before using
their informatton for the purpose already
notified o consumers,

¢/ Ensure sccurity, accuracy and
completeness of consumer information
during cotlection, use and transfer;

d/ Update und correet iformation, ortake
measures 1o chabie consurners to update and
correct inaccurate information:

¢/ Obtain consumers™ consent before
trunsferring their information to a third party.

unless otherwise provided by law.

Article 7. Consumer right protection in
transactions with persons engaged in
independent and regular commercial

activities not subject to business registration

1. Pursuant 1o this Law und other refevant
Laws. the Government shatt issue detaiied
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regulations on consumer right protection in
transactions with persons cngaged in
independent and regular commercial

activitics not subject to business registration.

2. Pursuant 1o this Law, the Government's
regulations and specific conditions of
localitics, People’s Commitiees of
communes, wards and townships and
management boards of markets and trade
centers shall tuke specific measures to ensure
quality, quantity and f{ood safety for
consumers who buy or use goods or services
of persons enguged in independent and
regular commercial activities not subject 1o

business registration.
Article 8. Rights of u consumer

1. To have his/her life. health and property
salety and legitimate rights and interests
assured when making transactions with or
using goods or services provided by a goods
or service trader.

2. To be provided with accurate and
adequate information on the goods or service
trader; contents of goods- or service-related
transactions; und goods origin: and with
transaction-related invoices, vouchers and
documeitts and other necessary information
on the goods or services he/she has bought
oruscd.

3. To sclect goods or services ar goods or
service traders based on his/her needs und
actuul conditions: 1o decide to participate or

not participate in transactions and sclect
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contents of agreement when making

transactions willt a goods or service trader.

4. To give feedback to goods or service
traders on goods or service prices and quality,
servicing style. lransaction modes and other
matters related o transactions between the

consumer and goods or service traders

5. To participate in the elaboration and
implementation of polictes and luws on

consumer right protection.

6. To claim damages when a goods ol
service fails to meet standards or technical
regniations or o reach the quality, quantity.
wiilities, prices or other matters as notified,
posted up. advertised or committed by the
goods or service trader.

7. To lodge a complaint or denunciation
or initiate or request a social organization to
mitiate a lawsuit to protect his/her rights
under this Law and other relevant Jaws.

8. To receive counseling. assistance and
guidance on consumption knowledge.

Article 9. Obltigations of a consnmer

1. To check goods before receipt; to select
goods or services of clear origin which do
not harm the environment, are not contrary
to fine customs and practices and social
cthies, do not harm his/her and others’ life
and health: to properly and fully follow use
imstructions for goods or services.

2. To notify concerned state agencies,

organizations and individuals when detecting
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a marketed goods or scrvice that fails to meet

safety requirciments or harms or likely harms

the lite, health or property of consumers or

when detecting an act of a goods or service
trader which intfringes upon the egitimate
rights and interests of consumers.

Article 10. Prohibited acts

b, A goods or service trader that makes
deceitful or misicading advertisements or
conceal information or provide incomplete,
untruthful or inaccurate information on:

a/ s goods ar services;

b/ Hs prestige. business capacily or goods

OF sCTVice provision capuacity: or,

¢/ Contents and characteristics of

transactions between it and consumers.

2. A goods or service trader harasses
consumers through goods or service
marketing agaiost consurners” will for 2 or
more thimes or commits an act that obstructs
or affects the normil work or day-1o-duy

activitics of consumers.

3. A goods or service truder {arces
consumers hy:

af Ulking foree or threatening to use foree
or taking other measures that harm the life,
health. honor, prestige. dignity or property
of consumers: or,

b/ Taking advantage of consumers’
difficulty or a naturad disaster or an epidemic

to force them o transactions.

4. A goods or service trader carries out
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trade promotion activitices or requests 1o make
direct transactions with persons without civi)

actcapacity or with lost civil act cupacity.

5. A gaods or service trader requests
Consumers Lo pay for ils goods or services
provided without prior agreement with

consumers.

6. A consumer or a social organization
engaged in consumer right protection or a
goods or service trader takes advantage of
consumer right protection to infringe upon
the mterests of the State or the legitimate
rights and interests of another organization
or person.,

7. A goods or service trader takes
advantage of consumers’ difficulty or a
natural disaster or an epidemic o provide
poar-quality goods or services.

8. Anorganization or individual trades in
poor-quality goods or serviees that harm the

life, health or property of consumers.

Article 11, Hundling of violations of the

taw on consumer right protection

I. A person who violates the faw on
consumer right protection shall, depending
on the nature and severnty of his/her violation,
be uadministratively sunctioned or examined
for penal liability. If causimg damage. he/she

shall pay damages under luw.

20 An organization that vialates the law
on consumer right protection shall. depending
on the natare and severity of its violation, be
administratively sanctioned. 11 causing
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damage. it shall pay damages under law.

3. A person who abuses his/her position
or powers 1o violate the law on consumer
right protection shail, depending on the nature
and scverity of his/her violation. be
disciplined or examined for penal hability. If
causing dwmage. he/she shall pay dumages

under law.

4. The Government shall detail the
sapctioning of administrative violations in

consumer right protection.

Chapter 11
RESPONSIBILITIES OF GOODS AND

SERVICE TRADERS TOWARDS
CONSUMERS

Article 12. Responsibilities of goods and
service traders for providing information on

coods and services for consumers
[. To lubel goods under law.

2. To post up prices of goods or services

at business places and service offices.

3. To notify consumers of goods™ or
services’ possible adverse impacts on their
health, life or property, and preventive
measures.

4. To provide information on s capacity
to supply spare parts und accessories of
goods.

5. To provide usce instructions; and

warranty conditions, duration. places and

procedures, for goods or services with
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warranty.

6. To accurately and fully notify
consumers of its model contract and general
transaclion conditions prior 1o any

transactons,

Article 13. Responsibitities of third
partics for providing information on goods

or services for consumers

. When a goods or service trader provides
information for consumers through a third
party. such party shall:

a/ Provide accurate and complete
information on the goods or service to be
provided;

b/ Request the goods or service trader to
provide cvidence for the accuracy and
completeness of information on the goods or
Service;

¢f Take jointresponsibility for providing
inaccurate orincompilete information unless
tt can prove that it has taken @l measures
required by law to verify the securucy and
completeness of information on the goods or
service,

d/ Observe the laws on press and
advertising.

2. When i goods or service trader provides
mformation on goods o services in the mass
media, the owner of the mass medium or the
communication service provider shall:

af Comply with Clausce | of this Article;

b/ Wovrk out and develop technical
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solutions o prevent its mediuin or service
from being used for harassment of

CONsUMCers:

¢/ Refuse a goods or service trader’s use
ol its nedium or service il such use can harass

CONSUNICTS,

d/ Stop a goods or service trader’s use of
its medivm or service for harassment of
consumers at the request of consumers or a

competent state agency.

Article 14, Contracts with consumers

1. Forms of contracts concluded with

consumers comply with the civit taw,

2 Awriiten contruct with i consumer must
use plain and understandable language, which
is Vietnamese, unless otherwise agreed by

mvoived parties or provided by fiw.

3. When a

electronicalty, a goods or serviee trader shali

contract is concluded
create conditions for a consumer 1o review

the whole contract before its conclusion.

4, The Government shalt detait other
forins of concluding contracts with

CONSUIMCTS.

Article 15, Interpretation of contructs with
CONSLIMNETS

When o contract can he understood
differently, the organization or person
competent to settle disputes shall interpret the

contract in favor ol the consumer,

Article 16. Invalid temms of contracts wath

7%

consumers uird general transaction conditions

L. Terms of acantract with g consimmer or
ceneral transaction conditions are invalid
when they:

4/ Exclude responsibilities of the goods
orservice trader towaurd the consumer under
laws

b/ Restrict or exclude the consumer’s tight
o lodge complaints or fawsuits;

¢/ Allow the goods or service trader to
unilaterally change the contract’s conditions
already ugreed with the consumer, or change
rules and regulalions on goods sule or service
provision applicable to consumers who buy
aned nee gnods or services, which are not
specified in the contract:

d/ Allow the goods or service trader to
unilaterally determine that the consumer fails

to perform one or some obligations;

¢/ Allow the goods or service trader to set
or chunge prices atthe tme of goods delivery
Or service provision:

7 Allow the goods or service trader to
interpret the contract when its terms dre
construed differently;

g/ BExclude responsibtlities of the goods
or service trader in case of goods sale or
service provision through a third party;

b/ Force consumers to tulfith their
obligations even when the goods or service
trader Fails to fulfill its obligations:

i/ Allow the goods or service trader to

transter its nghts and obligations 1o a third
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party without the consumers”™ consent.

2. Terms of @ contract with a consumer or
general transaction conditions shall be
announced to be invalid under, and their
handling complies with. the civil law.

Article 17. Performance of modcel

contracts

1. When concluding a model contract with
a consumer, a4 goods or service trader shall
give a reasonable time for the consumer to
study such contract.

3. A goods or service trader shull keep a
concluded mode! contract until such contract
expires. A goods or service trader shall give
a consumcr a copy of the concluded model
contract which is kept confidential by the
consumer or 1s damaged.

Article 18. Application of general
transaction conditions

1. A goods or service trader shall publicly
notify consumers of its general transaction
conditions before muking transactions with
CONSUMErs.

2. The point of time for applving gencral
transaction conditions must be specific and
posted up at casy-to-notice places in
transaction venues.

Article 19. Control of model contracts and

general trunsaction conditions

I. A trader of goods or scrvices on the

Prime Minister’s list of essential goods and

Issue nos 09-12/March 2011
(Céng Bao nos 165-166/Apri 1. 2011)

services shall register its model contract and
egeneral transaction conditions with a
compelent state agency in charge af conswmer

right protectron,

2. A compelent state agency in charge of
consuwmer right protection may, itsell or at the
request of cansumers, request a goods or
service trader to cancel or modify its model
contract or general transaction conditions
when detecting such contract or conditions

mfringe upon consumer rights.

3. The Government shall detatl this
Article.

Article 20. Responsthilities for provision
of transaction evidences

1. A goods or serviee trader shall provide
consumers with invoices or vouchers and
documents related (o transactions under taw

or at the consumers” lCL{Llel.

2. When
clecronically, a goods or service rader shald

transacuions are made
create conditions for consumers to access,
download, store and print ont invoices,
vouchers and docurments specified in Clause
I of this Article.

Article 21. Responstbilities for warranty
on goods, parts und accessories

Warranty shall be provided on goods. parts
and accessories as agreed hy parties or
required by taw. A trader of goods, parts and
accessories subject Lo warranty shall:

L Fully perform tts obligations to provide
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warranty on its goods. parts and accessories:

2. Provide consumers with a warranty card
which must specify the time of maintenance.
Such time is excluded from the warranty
period. When the goods trader replaces parts
or accessories or change the goods, the
warranty period for such parts. accessorics
or goods shall be counted from the tinmie of
replacing those parts or accessories or

changing the goods:

3. During the time of maintenance,
provide consumers with similar goods. paris
or accessores for temporary use or offer

another solution accepted by consumers;

4. Change similar goods, parts or
accessories or recall goods, parts or
accessories and refund consumers when it,
past the time of maintenance, fails o repair
or correct the (aults:

5. Change similar goods, parts or
accessories or recall goods, parts or
accessories and refund consumers when 1t
{ails to correct the faults after 3 or more thimes
of mainwtining such goods, parts or

accessores;

6. Pay expenses for the repair and
transportation of goods, parts and accessories
1o maintenanee places and from such places

to conswmers’ places of residence;

7. Be held responsible for warranty on
goods, parts and accessories for consumers
even when it authorizes another organtzation

or person to provide such warranty.

7

Article 22. Responsibilities for recall of

defective goods

When detecting defective goods, the

producer or importer of such goods shall:

L. Promptly take all necessary measures
to stop the supply of such goods 1n the market:

2. Publish information on defective goods
and its recat! on at leasr S consecniive issnes
of a daily newspaper or 5 consecutive days
on the radio or television of the locality in
which such goods is marketed. with the

folfowing contenis:

af Description of the goods o be recalled;

b/ Reasons for the recatl and waming of
damage possibly caused by defects of such
g0o0ds:

¢/ Time, place und mode of recall:

d/ Time and mode of remedy of defects;

¢/ Necessary measures 1o protect
consumer rights during the recall;

3. Recall defective goods as publicly
notified and pay expenses arising during the
recall:

4. After completing ihc recall, reportits
results to a provincial-level state managenient
agency in charge of consumer right protection
of the locality i which defeetive goods are
recalled or to the central state management
agency incharge of consumer right protection
when defective goods are recalied in 2 or

1MOTe Provinees.,

Article 23. Responsibilities  far



78

compensation of damage caused by detective
goods

1. Goods traders shall pay dumages when
their defective voods harm the fife. heatth or
property of consumers cven when they are
not awurc about or not w favtt for such
defects, except the case defined in Article 24
of this Law.

2. Goods vaders provided in Clause 1 of

this Article include:

a/ Goods producers;

b/ Goods tmporters;

¢/ Orgunizations and persons with their
commercial names on goods or using
trademurks oy commercial indicators showing
that they are goads producers or importers:

d/ Direct suppliers of goods to consumers
in case thosc responsible for paymg damages
speeificd at Doints a, b and ¢ of this Clause

are umdentifiable.

3. Ixamages shall be paid under the civil
law.

Article 24. Exemption from liability for
compensation for dumage causced by
defective goads

Goods traders defined in Article 23 of this
Law arc exempt from habtlity for paying
damuages when they can prove that the defects
of goods ure undetectahle given the scientific
and technicul level at the time they supply

goouds to consuimers,

Article 25. Request for consumer righ
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protection by stiale management agencies

1. When detecting that viotations of the
law on consumer right profection of a gaods
ot service trader haim the interests of the
State, interests of many conswmners or public
interests. @ consumer or social organization
may directly request or send a writien request
to a distnict-level state management agency
in charge of consumer right proteciion of the
tocality in which transactions are made for

settlement.

2. A consumer or social organization is
obliged to provide information and evidence
related o violations of a goods or service
trader.

Article 26. Setttement of request for

consuiner tight protection

1. When receiving a conswmer’s request,
a district-level stule management agency in
charge of consumer right protection shall
requestinvolved parties to give explanations,
provide mformuation and evidence or itscll
verify and collect information and evidence

for settlement under law.

2. A distriet-tevel stute management
ageney in charge of consumer right protection
shwall issue a written reply on the settlement
of a request for consumer right protection,
When concluding that o goods or service
trader infringes upon consumer rights, the
wrilten reply must contatn the following

contents:

& The violution:
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b/ Remiedics:

¢/ Tome lor taking remedies;

d/ Adminstrative handling measures (if

any).

3. The remedies provided at Point b.
Clause 2 of this Article include:

a/ Forcing the goods or service trader 1o
recall or destroy goods or stop providing
goods or services;

b/ Terminuting or suspending busingss
operations of the violator;

¢/ Foreing the goods or service trader 1o
remove the ternm that infringes upon consumer
rights from the mode! contract or gencral

trunsaction conditrons.

4. In addition to the remedics provided in
Clause 3 of this Article, @ goods or service
trader committing recidivism shall be
included in the istof goods or service traders

infringing upon consumer rights.

5. The Government shall detail this

Article.

Chapter 1
RESPONSIBILITIES OF SOCIAIL
ORGANIZATIONS FOR CONSUMIER
RIGHT PROTECTION

Article 27. Sociul organizations engaged

In consumer right protection

1. Socral orgamzations lawiully
established and operating under their charters

may participate im consumer right pratection.
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2. Social orgamzations” consumer right
protection acivitics must comply with this

Law and relevant Laws.

Article 28. Contents of consumer right
pratecton by social organizalions

I. A social orgamzation may protect
consumer rights by:

o/ Guiding, assisting and counseling
CONSUIMCTS UPON request;

b/ Representing a consumer to initiate o
lawsuit or mittating a lawsuwit 1or public
nterest;

¢/ Providing a stale management agency
in charge of consumer right protection with
information on goods or servige traders’
violations of law:

d/ Independently surveying and testing
coods or service quality and announcing its
survey and testing results: notifying and
wurning consumers of goods or services and
tuke responsibility before [aw for such
notification and warning: proposing
compelent state agencies to handle violations
of the law on consumer right pratection;

e/ Participating in the elaboration of laws,
outdelines, policies., orientations, plans and
measures for consumer nght protection;

t7 Performing tasks assigned by state
agencies under Article 29 of this Law;

o/ Disseminating, popularizing and
cducating about laws and knowledge on

consunpon.

2. The Government shall stipulate
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conditions for socidl arganizations cngayped
in consuiner right protection to exercise the
right to initiate Jawsnits for public interest
under Point b, Clause 1 of this Article.

Article 29. Performance of tasks assigned
by state agencics

1. When performing tasks assigned by
slate agencics, a social organization engaged
in consumer right protection may receive
financial supports from the State and other
conditions under law.

2. The Government shall specify tasks
assigned by state agencies 1o social
organizations cngaged in consumer rvight

protection.

Chapter IV

SETTLEMENT OF DISPUTES
BETWEEN CONSUMERS AND GOODS
AND SERVICE TRADERS

Article 30. Modes of settling disputes
hetween consumers and goods or service
traders

1. A dispute hetween a consuimer and a
goods or service trader shall be seuled
through:

a/ Negotiation;

b/ Mediation:

¢/ Arbitration:

d/ Court.

2. Negotiation and mediation do not apply
to dispules that harm the interests of the State.
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inerests of many consumers or public

mterests.

Section |

NEGOTIATION

Article 31. Negotiation

. Aconsumer may send a writlen request
for negotiation to a goods or service trader
when believing that his/her legitimate rnights

and interests are infringed upon.

2. A goods or service trader shall reccive
a consumer’s request {or negotiat:on and
negotiate with the consutier within 7 wosking

days after receiving such request.

Article 32. Negotiation results

Results of successtul negotiation between
agoods or sevvice trader und a consumer shall
be made in writing, unless otherwise agreed
by partics.

Seection 2
MEDIATION
Article 33. Mediation

A goods or service trader and a consumer
may agrec (o select a third party being a
person ormediation organization to mediate
their dispute.

Article 34. Mediation prineiples

L. Assurance of objectuiviry, honesty,

csoodwill and no consuaint or deception.
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2. Mcdiators and involved parties shall
keep confidential mediation-related
information. unless otherwise agreed by the

parties or provided by law.

Article 35, Medialion organizations

Organizations and individuals satisfying
the conditions provided by the Govermment
may cstablish mediation organizations 10
scttle disputes between consmners and coods

or service traders.
Article 36. Mediation records

1. A mediation record must contain the
following principul contents:

o/ Mediating organization or person.

b/ Parties involved in the mediation;

¢/ Mediation contents;

d/ Time and place of mediation:

e/ Opinions of parties involved in the
mediation;

1/ Mediation results:

g/ Time hmit for implementing mediation
results.

2. A mediation record must contain
stgnatures of the parties involved in
mediation and signature of the mediating

organizalion or person.

Article 37. Implementation of mediation

results

Parties shall implement mediation results
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within the time lmit speciticd in the
mediation record. When a party fails to
voluntirily do <o. the other may inittate 2
lawsuit before a court for settlement under

law.

Section 3

ARBITRATION
Article 38. Effect of arbitranon term

Before concluding a contract, a goods or
service trader shall notify a consumer of the
arbitration term which is acceptable to the
consumer. In case the goods or service trader
includes the arbitration term in its model
comtract or general transaction conditions.
when a dispute arises, an individual consumer

may select another mode for settlement.
Article 39. Order and procedures for

dispute scttlement by arbitration

The order and procedures for dispute
scttlement by arbitration comply with the law

on commercial arbitraton.

Article 40, Burden of proof
The burden of proof in dispute s¢ttlement
by arbitration complics with Article 42 of this
Law.
Section 4
DISPUTE SETTLEMENT BY COURTS

Article 41. Civil cases on consumer right

protection
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L. A civil case on consumer right
protection is the case in which the plaintiff is
aconsamer or a social oreanizalion eneaged

in consumer right protection under this Luw.

2. A civil cuse on consumer right

protection shuli be scttled according to simple
procedurcs under the Yaw on civil procedures
when it fully meets the folfowing conditions:

a/ The plaintiffis un individual consumer.
The defendant is an organization or & person

directly supplying the goods or service for

the consumer:
b/ The case is stimple with ctear evidence:

¢/ The transaction value 1s jess than VND
100 mittjon.

Article 42. Burden of proof in civil cases

on consumer right protection

1. A consumer is obliged to provide
evidence and prove in o civil case to protect
hisfher legitimate rights and interests under
the law on civil procedures. except proving
faults of @ goods or service trader.

2. A goods or service trader is obliged o
prove that it does not commit laults causing
damage.

3. A court shatl decide on the party at fault

in acivil case on consumer right protection.

Article 43. Legal costs and court fees for

civil cases o consumer right protection

I, Legzal costs and court fees for civil cases

ot consumet right proectivu eomply with the
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taw on legal costs und court {ees.

2. A consuamet imtiating @ civil cuse 1o
protect ms/her leginmate rights and interests
is not required 1o advance legal costs and

court lces.

Article 44, Notification of civil cuses on
consumer right protection initiated by social

organmizations

I. A social organization engaged in
consumer rieht protection shall make pubtic
notice of its lawsuit in an appropriate form
and take responsibility for such notice und
ussure that such docs not affect normal

operation of the goods or service trader.

2. A notice provided in Clause 1 of this
Articie covers:

a/ The social organization engaged in
consumer right protectton nitiating the
lawsuit;

b/ The sued goods or service trader:

¢/ Dretaiis of the lawsuit:
ltmit for

d/ Procedures and time

pardicipating in the case.

3. Acourt shall publicly postup at its office
its acceptance ol a case within 3 working days
after recetving the case under the faw oncivil

procedures.

45,

judgments or rulings on settlement of civil

Article Notification of court
cases on consumer right protection initiated

by social viganizations
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Acaurt judgment or ruling on settlement
of weivil case on consumer right protection
inpuated by a saciat arganization shall be
publicly posted up at the court office und
prblished inthe mass medinin an appropriate

form.

Article 46, Duamages tn civil cases an
consumer right protection initiated by sociul
orcanization for public interest

Damages inacivil case for consumer night
protection mitiated by a social organization
for public interest shall he paid under the

court judement or ruling,

ChapterV
STATE MANAGEMENT

RESPONSIBILITIES FOR CONSUMER
RIGIHT PROTLCTION

47.

responsibifitics for conswmer right protection

Article State  management

I The Government shall performn the
uniform state management of consumervight

protection.

2. The Ministry of Industry and Trade shall
ke responsibility hefore the Governmeni for
performing the state managoment of

consumer right protection.

3. Ministries and ministerial-level
agencies shall, within the ambit of their tasks
and powers, coordinate with the Ministry of
Industry and Trade in perfanming the state

management of consumer right protection.
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4. People’s Committees of all levels shall,
within the ambit of their tasks and powers,
pertorm the state management ol consumer

right protection in their localities.

Article 48. Responsibilities of the
Ministry of Industry and Trade

I. To promulgate according to its
competence or propose competent state
agencics o promuigate strategies, master
plans. plans. programs. projects. policies and
taws on consumer right protection and

organize hieir enforcement.

2. To manage consumer right protection
activities of social organizations and
mediaton organizarions: 10 manage modcl
contracts and geacral transaction conditions
imder Article 19 of this Law.

3. To disseminate, popularize and educate
about the law on consumer right protection;
to counsel and ussist consumers in and raise
their awareness about consumer right
protection.

4. To farm o database for consumer right
protection: to train humean resources und train
in professional operatians for consumer right
protection.

5. To mspect, examine, seitle complaints
and denunciations and handle violations of
the faw on consumer right protection
according 1o s competence.

6. To carry out international cooperation

in conswmer right protection.



Article 49. Responsibilities of Pcople’s
Committees of all levels

1. To promulgate according to their
compelence or propose competent state
agenceies to promulgate legal documents on
consumer right pratection and organize their

enforcement in their localities.

2. To manage consumer right protection
activities of tocal social organizations and
mediation organizations.

3. Todisseminate, popularize and educate
about the law on consumer right protection:
to counscl and assist consumers 1 and raise
their awareness about consumer right

protection in their tocalities.

4. To inspect, examine, settle complaints
and denunciations and handic viotations of
the law on consumer right protection

according to their competence.

Chapter Vi
IMPLEMENTATION PROVISIONS

Article 30. Cffcct

This Law tukes effect on July 1, 20t 1.

Ordimance No. 13/1999/PL-UIBTVQHQ 10
on Consumer Right Protection ceascs to be
effective on the date this Law takes cffect.

Article 1. Implementation detailing and
guidance
The Government shall detall and guide

articles and clauses of this Taw as assigned:
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and guide other necessary contents of this

Law to meel state management requirements.

This Lavw was passed on November 17,
2010, by the XII'" National Assembly of the
Socialist Republic of Vietnam ar ity 8

Session. -

Cheairman of the National Assembly
NGUYEN PHU TRONG



